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Student Project Evaluation

Project Information

Name: Date:

Class Name: Project Period: to
Professor: Email:

Individual or Group Group

Project: Members:

Organization Name: Contact Name:

Project Description:
Site Address/URL:

Goals

Describe the goals you had set out to accomplish for this project:

Which goals did you accomplish?

Which goals did you not accomplish and why not?

What Digital Media skills did you use/develop over the course of this project?

] Digital Audio Production Web Development:

] Digital Literacy Training [] Basic Brochure Website

] Digital Video Production [ ] ¢SS/ Web Standards Compliant Website
[] 1dentity and Branding [] Flash

[] other [] Dynamic Web Database Applications

Which other objectives did you meet, beyond the project’s stated goals?

Which achievements are you most proud of?
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Roles and Expectations

What was the client’s role in the project? What were your expectations of the client in the
process?

What went well in your work with the client?

What could have been improved in your work and expectations of the client?

What was DMOC'’s role in the project? What were your expectations of DMOC in the process?

Overall, what went well and what could be improved for future DMOC projects?

Comments

Would you like to work with DMOC on other projects in the future? [ ] Yes [] No

Would you like to be added to the DMOC mailing list? [ ] Yes [ ] No
Please provide your future contact information:

Are you interested in continuing to work with this particular client on updates or new projects in
the future? [] Yes [ ] No

If so, what types of support or projects are you interested in working on?

Additional Comments:
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